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A new study from the Radicati Group, Inc., brings together statistics and forecasts on the
business and consumer use of Email and Mobile Email, including:

Email — Accounts, Users, Breakouts by Region, 2021-2025

Business Email — Accounts, Users, Breakouts by Region, Business Size, 2021-2025
Consumer Email — Accounts, Users, Breakouts by Region, 2021-2025

Email Daily Traffic for Business and Consumer Use

Time Spent Daily on Email vs. Instant Messaging and Social Networking

TN
Spam and Malware — Volumes Received
& Mobile Email — Consumer and Business Users, 2021-2025

This report is intended for Organizations, Vendors, and Investors who need to make informed
decisions about Email and Mobile Email.

Worldwide Email Users (B), 2021-2025

4700
4600 4,594
4500
4400
4300

4200

4100
4000

3900
2021 2022 2023 2024 2025

Copyright © February 2021 The Radicati Group, Inc. Reproduction Prohibited



Email Statistics Report, 2021-2025

TABLE OF CONTENTS

SCOPE .aaeeeeeeeeeecrrneeeeccrenteecessanteecssssseecssssssesssssansesssssassssssssssesssssanssssssssssssssssnsssssssnnsssssssnasses 5
METHODOLOGY ..cuuueeeeeeerereeccsssenecccssssseecsssssasessssssssssssssssssssssssssssssssssssssssssssssssssssssssssssssssnss 6
EXECUTIVE SUMMARY ...coccerreeeeecrrreeeecsssssneesssssseessssssssesssssssssssssssssssssssssssssssssssssssssssssssnas 7
CHAPTER 1: EMALIL . .....uueiicrrneeeeccsseeeeccssnsseccssssssscsssssssscssssssssssssnsssssssansasessssssssssssnssssssssnns 9
1.1 WORLDWIDE EMAIL USERS FORECAST, 2021-2025....uueeiiiiiiieeeeeee e 9
1.2 EMAIL USERS BY REGION ...ttt e e e eee e e e eee e e e e eeae e e e eeeeeeenenns 9
1.3 BUSINESS EMAIL USERS BY REGION.....cotttuuiiieitieiiiiiieeee e et eeeeeieeeeeeeeeeeerenaneeeesesesesanannns 12
1.4 WORLDWIDE EMAIL ACCOUNTS FORECAST, 2021-2025....ccciiiiiiiiiiiiiiiiiii 13
1.5 EMAIL ACCOUNTS BY REGION........ccouuiiiiiiiiiiee et eenanee s 15
1.6 BUSINESS VS. CONSUMER EMAIL ACCOUNTS AND USERS.....cccvuuieieeieeeeiiiiiieieeeeeeeevennnnns 17
1.7 ON-PREMISES VS. CLOUD EMAIL ACCOUNTS.....cotttttueeeeeeeeeeteeeeeeeeeeeeeeeeeneaesseeeserennnnns 18
1.8 EMAIL USER AGE DEMOGRAPHICS ....oeeuetetteee et e eeeeeeeeeeaeeeeeeeeeeeeaaeeeeeanaaseenans 20
1.9 EMAIL TRAFFIC FORECAST .ottt ettt e e e et e e e e eeee e e e eeeeeeeeeeaeeeeeaaeeeennns 21
CHAPTER 2: BUSINESS EMAILL.....cccccontiiecnrsneeccsssnneccsssnssecsssassaecsssassacsssanssscsssassssssssnns 23
2.1 WORLDWIDE BUSINESS EMAIL ACCOUNTS FORECAST, 2021-2025 .....coovvvveiiecieeeeeennee. 23
2.2 WORLDWIDE ON-PREMISES VS. CLOUD BUS. EMAIL ACCOUNT FORECAST, 2021-2025 23
2.3 BUSINESS EMAIL ACCOUNTS BY REGION .....ciiiiiiiiiieeeee ettt eeeeeeeeeeeeeeeeeeevennnans 24
2.4 BUSINESS EMAIL ACCOUNTS BY BUSINESS SIZE ...ovveeeeeeeeeeeeeeeeee et e e eeeeeeennen 25
2.5 BUSINESS EMAIL ACCOUNTS BY VERTICAL INDUSTRY ... eeeueeeeeneee et eeeeeeeeeenens 27
2.6 AVERAGE NUMBER OF BUSINESS EMAIL CLIENTS PER USER......ccoooiiiiiiiiiiieieeeeeeeeeiennnns 28
2.7 AVERAGE NUMBER OF BUSINESS EMAILS SENT/RECEIVED PER USER PER DAY ........... 29
2.8 BUSINESS EMAIL STORAGE REQUIREMENTS ......cotttttuiiiieeieiieetieeeeeeeeeeeeeiieeeeeeeeeeesannns 31
2.9 TIME SPENT ON EMATL/DAY .o eeeeee e e e e e et eeee e e e e e e eeeeeeaaaeeeeeeeeeennaan 32
2.9. 1 BUSTHESS USCES ..ottt et 33
2.9.2 CONSUMEE USCES.....oooooooeieeeeieeiee ettt 33
CHAPTER 3: CONSUMER EMAIL......uutieerreeeecrsssneeecssssssecsssssssessssssascsssssssssssssssssssssnes 34
3.1 WORLDWIDE CONSUMER EMAIL ACCOUNTS FORECAST, 2021-2025.......ccoovvviiiiiiniin.. 34
3.2 CONSUMER EMAIL ACCOUNTS BY REGION ......itiiitttiteeee et eeeeteeeeeeeeeeeeeeeeeeeeeeeeeeeeeennans 35
3.3 AVERAGE NUMBER OF CONSUMER EMAILS SENT/RECEIVED PER USER PER DAY ......... 37
CHAPTER 4: SPAM AND MALWARE . ....uueeetieeeccrrrrnneeeeeeeccssssssssaseeeecsssssssssssssssssssssses 39
4.1 SPAM MESSAGES RECEIVED PER BUSINESS USER PER DAY ......ccoooviiiiiiiiiieciieeeee 39
A2 IMALWARE........uuiiiiiieeee ettt e e e e e et e e e et e e e e e eataeeeseeaaaeeeeeaaseeesenteeeesennaneeesenees 40
G201 MAIWATE ATLACKS ... aeeaenaae 40
4.2.2 Malware Attacks Per Business User Per Year .................ccccoceveeeiiiicecieeiaaennn.. 4]
CHAPTER 5: MOBILE EMALIL......uueiicireeeeecrrsneeccsssneeccssssseecsssssseessssasasssssssssssssssssssssssnns 42
5.1 WORLDWIDE MOBILE EMAIL USERS FORECAST, 2021-2025 ..o 42
5.2 BUSINESS VS. CONSUMER MOBILE EMAIL USERS ....ouuuieitiieiiiiiieeeeeeeeeeeeeieeeeeeeeeeerennnnns 43

Copyright © February 2021 The Radicati Group, Inc. Reproduction Prohibited



Email Statistics Report, 2021-2025

LI1ST OF TABLES

Table 1: Worldwide Daily Email Traffic (B), 2021—2025 ..........ccceevviieeiieeiiieeiieeeiee e 7
Table 2: Worldwide Email User Forecast (M), 2021-2025............ccccccueiiiaioiiiiiaiieieeieen, 7
Table 3: Worldwide Active Email Users Forecast (M), 2021-2025 .............ccccoevvveeeveeveenann. 9
Table 4: Worldwide Email Users by Region (M), 2021 - 2025 .........c.ccoovveevvveeieeeiieeeien, 10
Table 5: Worldwide Business Email Users by Region (M), 2021-2025 ............cccccovvveeeennnnn. 12
Table 6: Worldwide Active Email Accounts Forecast (M), 2021-2025..............cc.ccouveeenee.n. 13
Table 7: Email Accounts by Region (M), 2021-2025 ...........ccceeveieeiiieeiieeeeeeeieeeie e 15

Table 8: Worldwide Business vs. Consumer Email Accounts and Users (M), 2021-2025 .... 17
Table 9: Worldwide On-Premises vs. Cloud Email Account Forecast (M), 2021 - 2025 ...... 18

Table 10: Email User Age Demographics, 2021 ..............ccooveeveeeiieeiieiieeieeeiee e 20
Table 11: Worldwide Daily Email Traffic (B), 2021-2025.........cccccccvvveeeceeiiiieeiieeeiieeeeieenns 21
Table 12: Business Email Accounts (M), 2021-2025............ccceeveeeiiieiiiieeeiieeeiieeeeiee e, 23
Table 13: On-Premises vs. Cloud Business Email Accounts (M), 2021-2025........................ 23
Table 14: Business Email Accounts by Region (M), 2021-2025 ...........ccccoevveveeiceieiieeennn. 24
Table 15: Business Email Accounts by Business Size (M), 2021-2025.............ccccovvveeeenunnn. 25
Table 16: Business Email Accounts by Vertical Industry, 2021 ..............ccccceevceeevvaneeannannn.. 27
Table 17: Average Number of Business Email Clients per User, 2021 .............ccccccvuveveunnnn. 28
Table 18: Business Emails Sent/Received Per User/Day, 2021 - 2025.............cccveveveeeennnnn. 29
Table 19: Business Email Storage Requirements per User/Day, 2021-2025......................... 31
Table 20: Time Business Users Spend on Email/Day, 2021 ...............cccccceeevevieeecvaneeannannnn. 33
Table 21: Time Consumer Users Spend on Email/Day, 2021 ...........cc..ccooueeveveevieeeiiinenieeann. 33
Table 22: Consumer Email Accounts (M), 2021-2025 ..........cccoceeieiiiiaiiiiieieeeee e 34
Table 23: Consumer Email Accounts by Region (M), 2021-2025 ...........cccccvevcueecvaneeannannn.. 35
Table 24: Consumer Emails Sent/Received per User/Day, 2021-2025............c.ccovevveeuean... 37
Table 25: Spam Messages Received per Business User/Day, 2021-2025...............cccoceeue.n. 39
Table 26: Malware Attacks per Business User/Day, 2021 .............cccccevveeeeesieeeiianieaeenenn 41
Table 27: Worldwide Mobile Email Users, 2021-2025...........ccccovviriiamiiiiianiiiieieseee 42
Table 28: Business vs. Consumer Mobile Email Users, 2021-2025............ccccccccovvevenocannn. 43

Copyright © February 2021 The Radicati Group, Inc. Reproduction Prohibited



Email Statistics Report, 2021-2025

LI1ST OF FIGURES

Figure 1: Worldwide Email Users Breakout by Region, 2021 & 2025...........ccccceovvvencnnnen. 11
Figure 2: Worldwide Email Accounts Forecast (M), 2021-2025............cccocoveevevevvieeeninnn. 14
Figure 3: Worldwide Email Accounts Breakout by Region (M), 2021 & 2025...................... 16
Figure 4: Worldwide Business vs. Consumer Email Accounts (M), 2021-2025 .................... 18
Figure 5: Worldwide On-Premises vs. Cloud Email Accounts (M), 2021-2025 .................... 19
Figure 6: Worldwide Email User Age Demographics, 2021 .............cccccoueeveeeeieeeiieaninenanns 21
Figure 7: Business Email Accounts by Business Size, 2021 & 2025.........ccccccovvvienennannnn. 26
Figure 8: Business Email Account Breakout by Vertical Industry, 2021 .............cc.cccccce...... 28
Figure 9: Business Emails Sent/Received Per User/Day, 2021-2025 .........c...ccccceevevveennan... 31
Figure 10: Business Email Storage Requirements per User/Day (MB), 2021-2025............. 32
Figure 11: Consumer Email Accounts by Region, 2021-2025 .............ccocevoeiiiiniioeniieanns 36
Figure 13: Average Amount of Spam vs. Email Received per Bus User/Day, 2021-2025..... 40
Figure 14: Email vs. Mobile Email Penetration, 2021-2025 ...........cccccooveeeeveeiieeeiieeeneeanns 43

Copyright © February 2021 The Radicati Group, Inc. Reproduction Prohibited



Email Statistics Report, 2021-2025

About The Radicati Group, Inc.

The Radicati Group covers all aspects of email, security, social media, instant messaging, information
archiving, regulatory compliance, wireless technologies, web services, unified communications, and
more. The company provides both quantitative and qualitative information, including detailed market
size, installed base and forecast information on a worldwide basis, as well as detailed country
breakouts.

The Radicati Group advises corporate organizations to assist them in selecting the right products to fit
their business needs, and also works with vendors to define the best strategic direction for their
products. The Radicati Group also works with investment firms on a worldwide basis to identify and
assess new investment opportunities.
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