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This Radicati Market Quadrant provides a competitive view of key players in the eDiscovery Market.  
eDiscovery Solutions offer advanced electronic data search, retrieval and analysis tools.  These 
solutions address key data supervision issues, such as: maintaining a trail of information exchange in 
the event of litigation, ensuring that all users adhere to internal communication policies, and 
compliance with government document retention regulations. The report includes: 
 

 eDiscovery Market Quadrant provides a perspective on the offerings from the following vendors: 

Autonomy, CaseCentral, Computer Associates, EMC, IntelliReach, LiquidMachines, McAfee, 

Microsoft, Mimosa, Symantec, Websense, and ZyLab. 

 

 Synopsis of strengths and weaknesses of each key player. 
 

 
This report is intended for Investors, Organizations, Vendors who need to make informed decisions 
about the eDiscovery Market.  
 
 

 
 

Figure 1: eDiscovery Market % Revenue Breakout by Market Segment, 2008 
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About The Radicati Group, Inc. 

 

The Radicati Group, Inc. is a leading Market Research Firm specializing in emerging IT technologies. 

The company provides detailed market size, installed base and forecast information on a worldwide 

basis, as well as detailed country breakouts, in all areas of security, email archiving, regulatory 

compliance, wireless technologies, web services, identity management, instant messaging, unified 

communications, voice over IP, and more. 

 

The company assists vendors to define their strategic product and business direction.  It also assists 

corporate organizations in selecting the right products and technologies to support their business needs. 

 

Our market research and industry analysis takes a global perspective, providing clients with valuable 

information necessary to compete on a global basis. We are an international firm with clients 

throughout the US, Europe and the Pacific Rim. 

 

The Radicati Group, Inc. is headquartered in Palo Alto, CA, with offices in London, Hong Kong and 

Melbourne. 
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