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A comprehensive analysis of IBM Lotus Notes and Domino messaging and collaboration, including: 
 

 Installed Base, Revenue and Four-Year Forecasts: 
 

• Worldwide Corporate Insourced and Hosted Mailboxes  
• Business Size Breakouts – Installed Base and Forecast 
• Version Breakouts – Installed Base and Forecast 
• Regional Breakouts – Installed Base and Forecast 

 
 Product Direction for IBM Lotus Notes and Domino 

 
 Overview of IBM Lotus Notes/Domino 8 

 
This report is intended for Investors, Corporate Customers and Suppliers who need to make informed 
decisions about the Messaging industry.   
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