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Speakers:

 Isaac Garcia, CEO, Central Desktop

 Alan Lepofsky, Director of Product Marketing, Socialtext

 Megan Yunker, Product Marketing Manager, Telligent

Agenda:

 Presentations from Central Desktop, Socialtext and Telligent

 Speaker Panel Discussion (all) – moderated by Sara Radicati

 Audience Q & A session
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Central 

Desktop 
Overview

Presented by:

Isaac Garcia

CEO & Co-founder



What is Central Desktop?

A complete, 

cloud-based 

social collaboration              

platform 

for business



Profile

● Co-founded in 2005 by 

Isaac Garcia & Arnulf Hsu

● Headquartered in 

Pasadena, CA

● 52 employees

● 450,000+ users worldwide



Why 

Social 

Collaboration?



User profiles

Status updates

Presence

Discussions

Comments 

Documents

Search   

Tags

Conversations Connections

ProcessesContent

What We Do

Workflows

Tasks + milestones

Databases

Connections

Web meetings

Conference calls       

People

Wikis



Our Platform

● Cloud-based (SaaS)

● Focused on the “M” in SMB market

◦ Companies with 100-1000 employees

● Easy-to-use and quick to deploy

● Flexible, integrated, complete

● Advanced security / permissions

● Available editions: 

Basic (free), Workgroup, Enterprise, SocialBridge



Thousands of customers…

http://www.blueglass.com/
http://customers.centraldesktop.com/


Questions?

Isaac Garcia, CEO

ceo@centraldesktop.com

626-689-4421 

mailto:ceo@centraldesktop.com


Where Work Gets Done. 
Together.



Social Software Platform

Microblogging &

Activity Streams

Mobile Desktop ClientBrowser

Socialtext Connect

Networking CollaborationCommunication

Intranet

Dashboards

Spreadsheets

Wikis/Blogs

Profiles

Groups Cloud Hosted

On-premises

CRMSharepoint Other



“In The Flow of Work”

Content Business Processes

People

Social software should not be used as a stand-alone solution.
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Megan Yunker

Product Marketing Manager

April 28, 2011

Social Networking
The Value of B2B and B2C Social Communities in Business
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Why social communities?

The Leader in Social Community Software

How? World-class social suite 

Why Telligent?

Enhance customer support

Empower employee collaboration

Engage customers

Gain valuable insight 

Online customer communities

Enterprise employee communities

Social analytics 

Experience serving more than 
3,000 customers 

Proven track record serving the 
industry since 2004 

Global reach with offices in 
Dallas, London and Paris

World-class Brands Trust Telligent with their Customers, Partners and Employees
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Participating
Listening, establishing reputation
(I’m one of you)

Managed
Listening, supporting, building 
reputation, marketing

The Social Ecosystem

Owned
Listening, supporting, 
building relationships, 
collaborating

External 
Communities

Closed Network

Internal 
Communities

Copyright 2011 Telligent. All rights reserved.

Example: customer communities

Example: channels, members

Example: Intranets, communities of practice

Wikis
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The Telligent Platform
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Community Use Cases (80% of clients) 

Internal Communities

Corporate 
Communication

Employee Networking & 
Collaboration

Innovation

External Communities

Customer-Driven 
Support

Interactive Marketing

Association Marketing
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“We already have some departments utilizing PeopleConnect 
as the sole means of distributing content to employees.”
IT Innovation Manager, Procter & Gamble

Connect Employees and Increase 
Productivity

Listen
Improve collaboration and 
productivity across the 
enterprise by connecting 
employees and integrating 
applications.

Engage
PeopleConnect unlocks 
weak and potential ties by 
making it easy for people 
with common goals and 
interests to form groups.

Measure
With 12,000 employees 
opting-in prior to any 
internal marketing, early 
success drove company-
wide implementation.

1,500+ new members 
per month

138,000 employees in 160+ countries
receive information through executive blogs

2 months rather than 6 to 12 months
amount of time now needed to form a 150-
person, geographically dispersed workgroup
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Customers Helping Customers

Listen
Provide a global 
community solution that 
allows Dell to monitor its 
brand  and users across 
the board. 

Engage
Numerous community 
sites that support multiple 
languages and provide rich 
analytics on user influence 
and brand sentiment.

Measure
Utilize the data gleaned 
from the community to 
improve customer 
experience and quell 
potentially harmful issues.

The Challenge
1. Original approach was tool centric
2. No metrics or measurements
3. Desired a platform

Benefits Today
1. Consolidated customer community
2. One platform
3. Measure, analyze, and predict
4. Part of the sales process

“Dell community is a catalyst for becoming attached to our 
brand, learning more, and becoming a more active customer.”
Bill Johnston, Head of Global Community

http://en.community.dell.com/
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©2011 Telligent Systems, Inc. All rights reserved. Telligent and its 
symbol are registered trademarks or trademarks of Telligent Systems, 
Inc. Other company and product names mentioned herein are property 
of their respective owners. The contents of this publication are subject 
to change without notification and are the property of and cannot be 
reproduced without the written permission of Telligent . The contents 
of this publication are not a commitment by Telligent to provide the 
features and benefits described.
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Sara Radicati
President and CEO, The Radicati Group

Isaac Garcia
CEO, Central Desktop

Alan Lepofsky
Director of Product Marketing, Socialtext

Megan Yunker
Product Marketing Manager, Telligent

Isaac Garcia, CEO, Central Desktop
• Isaac Garcia, CEO, Central Desktop
Isaac Garcia, CEO, Central Desktop
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New Reports  just published by The Radicati Group:

 IBM Lotus Notes and Domino Market Analysis, 2011-2015

 Corporate Web Security Market, 2011-2015

 Microsoft SharePoint Market Analysis, 2011-2015

 Microsoft Exchange and Outlook Market Analysis, 2011-2015

 Corporate Web Security – Market Quadrant, 2011

You can view all our published and upcoming reports at www.radicati.com
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