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A comprehensive analysis of the E-mail Security Market, including E-mail Security Software, E-mail 

Security Appliances, Hosted E-mail Security and E-mail Security for Service Providers solutions. The 

report includes: 

 

 Market Size, Market Share by Vendor, Four-Year Forecasts, Breakouts by Region, and Business 

Size.  

 

 In-depth Analysis of Four Key Market Segments: 

 E-mail Security Software 

 E-mail Security Appliances 

 Hosted E-mail Security 

 E-mail Security for Service Providers 

 

 Includes E-mail Traffic Statistics, Spam and Virus Statistics, Cost of Spam and Viruses. 

 

 Analysis of leading market players: Barracuda, CA, Cisco IronPort, Cloudmark, Commtouch, 

Engate, Fortinet, Google, Kaspersky Lab, M86, McAfee, Microsoft, Proofpoint, Sophos, Symantec, 

Trend Micro,USA.NET, Webroot, Websense, and others. 
 

 
This report is intended for Organizations, Vendors, and Investors who need to make informed 
decisions about the E-mail Security market.  
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