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Worldwide Email Accounts and Users
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Spam and Viruses — Volumes and Costs
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This report is intended for Organizations, Vendors, and Investors who need to make informed
decisions about the Email, Instant Messaging, Social Networking and Wireless Email markets.
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About The Radicati Group, Inc.

The Radicati Group covers all aspects of email security, email archiving, regulatory compliance,
wireless technologies, web services, identity management, instant messaging, unified communications,
VolIP, and more. The company provides both quantitative and qualitative information, including
detailed market size, installed base and forecast information on a worldwide basis, as well as detailed
country breakouts.

The Radicati Group works with corporate organizations to assist them in selecting the right products
and technologies to support their business needs, as well as with vendors to define the best strategic
direction for their products. We also work with investment firms on a worldwide basis to help them
identify and assess new investment opportunities.

The Radicati Group, Inc. is headquartered in Palo Alto, CA, with offices in London, UK.

ORDER FORM To order, please fill out the following form and return it to The Radicati Group at the address or fax shown on the front.

Email Statistics Report, 2010-2014 Name
Cost (circle one): P.O $3,000 Credit Card $2,500 Company
International Orders: Payment must be in US dollars, drawn on a US bank

and must include bank routing numbers. Address

Please indicate street address - NO P.0. BOX please!
Payment Method: O Payment Enclosed

O Please send invoice, P.O.#: City, State, Zip

O VISA O MasterCard [0 Amex Country
Card Number: Exp. Date: Phone Fax
Signature Email

PLEASE SEE THE FOLLOWING PAGES FOR THE
REPORT’S FULL TABLE OF CONTENTS.

Copyright © April 2010 The Radicati Group, Inc. Reproduction Prohibited



Email Statistics Report, 2010-2014

TABLE OF CONTENTS

SCOPE ..o 7
IVIETHODOLOGY ...evttititeteeereseseresesesesessssssssssssssssssssssssssssssssssssssssssssssssssssssssssssssssssssssssssssssrens 9
EXECUTIVE SUMMARY ...uutuuuturutuuursrsrssssssssssssssssssssssssssssssssssssssssssssssssssssssssssssssssess.. 10
CHAPTER L2 EMAILL oo 12
1.1 WORLDWIDE EMAIL ACCOUNTS AND USERS FORECAST, 2010-2014 ......ccveevveeiceee e 12
1.2 EMAIL ACCOUNTS BY REGION ....cuviiitiieitie sttt sttt ettt te e s eta e sibe s stasesntassbanssabesssrenesnes 14
R Y IO ST = SR = A 4 ={c] [ S 16
1.4 CORPORATE VS. CONSUMER EMAIL ACCOUNTS ...ciiitiieiitiieitteesteesiteeestesssraeesstessetesssaresssreeesnns 18
1.5 ON-PREMISES VS. HOSTED EMAIL ACCOUNTS ... .uiiiitiieitii st steesetee e st s srasesita s setes s save s s saeeeenes 20
1.6 EMAIL USER AGE DEMOGRAPHICS.......uviiiiiiiiiciittiis e sittesessbbesessbbesessbbesssssbesssssbesssssressssnnes 22
CHAPTER 2. CORPORATE EMAIL .vvviiiiiiiii ittt sabbare e 23
2.1 WORLDWIDE CORPORATE EMAIL ACCOUNTS FORECAST, 2010-2014......cceeieveeveiieiee e 23
2.2 CORPORATE EMAIL ACCOUNTS BY REGION ....cciiuiiiiiiiiiii ettt 24
2.3 CORPORATE EMAIL ACCOUNTS BY BUSINESS SIZE ...veiiovvieiteiiiieieseeesiteeesreestessstenesresssree e 25
2.4 CORPORATE EMAIL ACCOUNTS BY VERTICAL INDUSTRY ...uvviiiieieiiieierieesereesree s erene s s siee e 27
2.5 AVERAGE NUMBER OF CORPORATE EMAIL ACCOUNTS PER USER......ccocvcviiirie i 28
2.6 AVERAGE NUMBER OF CORPORATE EMAIL CLIENTS PER USER.........coviiiiiiieitie et 29
2.7 AVERAGE NUMBER OF CONTACTS IN CORPORATE ADDRESS BOOK........ccocieirieiiiierrie e 30
2.8 AVERAGE NUMBER OF CORPORATE EMAILS SENT/RECEIVED PER USER PER DAY ................ 30
2.9 CORPORATE EMAIL STORAGE REQUIREMENTS ....uviiitiiitiiesites s sree et stes s st sstasssbes s sabesssveeeenns 33
2.9 CORPORATE DAILY TASKS ..uteiiiteieititeittiestteseteessitessiteesetesesbessssassssssssabesessbeessbessstesesressssesesens 34
CHAPTER 3: CONSUMER EMAIL...cooo o i 36
3.1 WORLDWIDE CONSUMER EMAIL ACCOUNTS FORECAST, 2010-2014 ......cocvveivieiciievee e 36
3.2 CONSUMER EMAIL ACCOUNTS BY REGION .....vviiiiiiitie it stes st ste e s etee e st e svessetanesrenssaeee e 37
3.3 AVERAGE NUMBER OF CONSUMER EMAIL ACCOUNTS PER USER......ccoveviieiiie it 37
3.4 AVERAGE NUMBER OF CONTACTS IN CONSUMER ADDRESS BOOK........ccociiiiie i, 38
3.5 AVERAGE NUMBER OF CONSUMER EMAILS SENT/RECEIVED PER USER PER DAY ................. 39
3.6 TYPE OF CONSUMER SPAM ....coiittiiitiieiteee st ettt e stesseatesetesesbessssaeessseesasesssabeesbessasesesresssseeesens 40
CHAPTER 4 SPAM .o oo 42
4.1 SPAM MESSAGES RECEIVED PER CORPORATE USER PER DAY ....voiiiiie it see e 42
4.2 TYPES OF BUSINESS SPAM RECEIVED ....veiiiviiiitie e itee e st seet st e setee s etanestessstaeesiaaesebanssareeseneeans 43
R OISy 0] == Y Y TR 44
CHAPTER 5. VIRUSES ..o oottt 47
B.LVIRUSES VOLUMES .....cciittiiitie ittt e sttt s s ettt e eate sttt e s sate s s te s s bas s sabes s sbaessbbessabasesbbessnbessbasesabesssreeesres 47
5.2 COST OF VIRUSES ....utiiiittieitie sttt e sttt s s sttt e sttt s s bt s s shte s s bt s s bas s sabe s s sbaessbtessabasesbbesssbassbesesabesesbeeenes 48
CHAPTER 6: INSTANT MESSAGING ...coooiiieeeee ettt 51
6.1 WORLDWIDE IM ACCOUNTS AND USERS FORECAST, 2010-2014 .......ccovoevviiiie e 51
6.2 ENTERPRISE VS. PUBLIC IIM ACCOUNTS ... .viiitiie ittt sttt ettt stte s s bes s st ssba s s sbas s snba s s sraeeeres 52
6.3 AVERAGE NUMBER OF IMS SENT PER USER PER DAY ...ovviitiiiieee ettt eee e 53
6.4 PUBLIC IM FORECAST, 2010-2014 ... ettt ettt sttt st saba s srae e 54
6.4.1 PUDIIC IM DY REJION ...ttt bbbttt bbbt bt e e e e besbe st e nbeene s 55
6.4.2 Public IM ConsUMEr VS. COPPOIAtE USEIS........iiuiiiiuieiieieie st sttt sttt st sne b e sbesbeeneas 56
6.5 CORPORATE IM FORECAST, 2010-2014.......ooiiieeiiieetiiiiee ettt e e e e e eibabre e s e e e s sans 57
6.5.1 COrporate IM DY REGION.......cuiiiiiiie ettt ettt sttt re e 58
CHAPTER 7: SOCIAL NETWORKING ....ccoiii i ettt ettt 59
7.1 SoCIAL NETWORKING ACCOUNTS AND USERS FORECAST, 2010-2014 .......ooocvvvveireirieeciee, 59
7.2 ENTERPRISE SOCIAL NETWORKING ACCOUNTS AND USER FORECAST, 2010-2014 ................ 60
7.2.1 Enterprise Social Networking ACCOUNtS DY REGION .......c.ouiiiiiiiiiiicie e 60

Copyright © April 2010 The Radicati Group, Inc. Reproduction Prohibited



Email Statistics Report, 2010-2014

7.2.2 Prevalent Business Use Of SOCial NEtWOTKING ......ccvcveveriereiirein e sie e eneas 62
7.3 CONSUMER SOCIAL NETWORKING ACCOUNTS AND USER FORECAST, 2010-2014.................. 63
7.3.1 Consumer Social Networking ACCOUNtS DY REGION. .......cciviiiiiiereiie e 64
CHAPTER 8: WIRELESS EMAIL ..o oo oo 65
8.1 WORLDWIDE WIRELESS EMAIL ACCOUNTS FORECAST, 2010-2014 .......ocoovvviriiiiiiie e 65
8.2 ENTERPRISE VS. CONSUMER WIRELESS EMAIL ACCOUNTS ..vviiiiitiiee sttt e e 67
8.3 ENTERPRISE WIRELESS EMAIL ACCOUNTS BY REGION ......cvviiiivtiii et 68
8.4 ENTERPRISE WIRELESS EMAIL ACCOUNTS BY BUSINESS SIZE .....voviiiiiiiiiiiiiine e 70
8.5 ENTERPRISE WIRELESS EMAIL ACCOUNTS BY INDUSTRY ..uvviiiiiiiiiiicirie sttt sires s 71
8.6 CONSUMER WIRELESS EMAIL ACCOUNTS BY REGION.....ccivctiiii ittt 72
8.7 WIRELESS SMS TEXT MESSAGING.......ctvtiiiittiiee ittt e sttt ssiben s s sbes s s sibes s s s sabas s s ssabesssssnbesessnres 74

Copyright © April 2010 The Radicati Group, Inc. Reproduction Prohibited



Email Statistics Report, 2010-2014

LIST OF TABLES
Table 1: Worldwide Active Email Accounts and Users Forecast, 2010-2014 ................. 12
Table 2: Email Accounts by Region, 2010-2014 .........c.coooiiiiiiiiiieeeeeeee e 14
Table 3: Email Users by Region, 2010 - 2014 ........ccceieiieiieie e 16
Table 4: Worldwide Corporate vs. Consumer Email Accounts, 2010-2014.................... 18
Table 5: Worldwide On-Premises vs. Hosted Email Account Forecast, 2010 - 2014...... 20
Table 6: Email User Age Demographics, 2010 .........ccceoerirenineniinieieeee e 22
Table 7: Corporate Email Accounts, 2010-2014........cccvcieiieiieeiieeeese e 23
Table 8: Corporate Email Accounts by Region, 2010-2014..........cccoocveveiiinneeieesiesieiens 24
Table 9: Corporate Email Accounts by Business Size, 2010-2014...........cccccvevvvveirnennnns 25
Table 10: Corporate Email Accounts by Vertical Industry, 2010 .........ccccccevviieiinnnnnnnns 27
Table 11: Average Number of Corporate Email Accounts Per User, 2010 ..................... 28
Table 12: Average Number of Corporate Email Clients per User, 2010.............cceevvenee 29
Table 13: Average Number of Contacts in Corporate Address Book, 2010..................... 30
Table 14: Corporate Emails Sent/Received per User/Day, 2010 - 2014..........ccccoevvrnnene 30
Table 15: Corporate Email Storage Requirements per User/Day, 2010-2014 ................ 33
Table 16: Corporate Daily Tasks, 2010 ........cccceiieiiieieiie e 34
Table 17: Consumer Email Accounts, 2010-2014 .........coooveieeiiiiiiee e 36
Table 18: Consumer Email Accounts by Region, 2010-2014...........cccceeeeievveieiiecinenns 37
Table 19: Average Number of Consumer Email Accounts per User, 2010............c..c..... 37
Table 20: Average Number of Contacts in Consumer Address Book, 2010..................... 38
Table 21: Consumer Emails Sent/Received per User/Day, 2010-2014............ccccoevrnnnene 39
Table 22: Spam Messages Received per Corporate User/Day, 2010-2014 ..................... 42
Table 23: Types of Business Spam Received, 2010 ..........ccoeiiriiininiiiiee e 43
Table 24: Spam Costs — SOlUtion ACQUISITION.........cccveieiieiieie e 44
Table 25: Spam Costs — AdMINISTrAtOr TIME........ccooviieiierieiereseseeeeeeee e 45
Table 26: Spam Costs — Lost User ProductiVity............cccceeveviiiieieeiicie e 45
Table 27: Spam COStS — SPAM STOFAGE ......c.vereiiiriieieieie et 46
Table 28: Total Annual Spam Costs for a 1,000-user Organization................ccceevevveennene 46
Table 29: Worldwide Number of Viruses per Day, 2010-2014 ..........ccccoceveieniienennnnnns 47
Table 30: Virus Costs — Solution ACQUISITION .........ccoveiieiiieiieie e 48
Table 31: Virus Costs — AdMINIStrator TIME ..........coceierieriereeie e e e e 49
Table 32: Virus Costs — Lost User ProductiVity ..........cccccevveiiiiieieeiecie e 50
Table 33: Total Annual Virus Costs for a 1,000-user Organization .............cc.ccoeeverennens 50
Table 34: Worldwide IM Accounts and Users, 2010-2014..........c.ccoovevereneneneienesnnnens 51
Table 35: Enterprise vs. Public IM Accounts, 2010-2014..........ccccoeveeieiieeinee e 52
Table 36: Number of IMs Sent per User/Day, 2010-2014..........c.ccoevvevieiieieeie e 53
Table 37: Public IM Accounts and Users Forecast, 2010-2014 .........ccccceeereniienennnnnns 54
Table 38: Consumer-only vs. Corporate Public IM Users, 2010-2014............ccceeveennens 56
Table 39: Corporate IM Accounts and Users Forecast, 2010-2014 .........c.cccevvrvervennnne 57
Table 40: Worldwide Social Networking Accounts, 2010-2014..........ccccccvevieiieeciecinnnns 59
Table 41: Enterprise Social Networking Account and User Forecast, 2010-2014.......... 60
Table 42: Business Social Networking Use, 2010 .........cccocveiiieiieiiieiiece e 62
Table 43: Consumer Social Networking Account and User Forecast, 2010-2014........... 63
Table 44: Worldwide Wireless Email Accounts, 2010-2014 ..........ccoooeviiiieniniieniieneeiens 65

Copyright © April 2010 The Radicati Group, Inc. Reproduction Prohibited



Email Statistics Report, 2010-2014

Table 45: Enterprise vs. Consumer Wireless Email Accounts, 2010-2014 ...................... 67
Table 46: Enterprise Wireless Email Accounts by Region, 2010-2014...........cccccovevvvennene 68
Table 47: Enterprise Wireless Email Accounts by Business Size, 2010-2014.................. 70
Table 48: Wireless Email Accounts by Industry, 2010 ..........ccceoviiiviiie i 71
Table 49: Consumer Wireless Email Accounts by Region, 2010-2014 ............cc.ccocvvvnene 72
Table 50: Number of SMS Messages Sent & Received per User/Day, 2010-2014........... 74

Copyright © April 2010 The Radicati Group, Inc. Reproduction Prohibited



Email Statistics Report, 2010-2014

LIST OF FIGURES

Figure 1:
Figure 2:
Figure 3:
Figure 4:
Figure 5:
Figure 6:
Figure 7:
Figure 8:
Figure 9:

Figure 10:
Figure 11:
Figure 12:
Figure 13:
Figure 14:
Figure 15:
Figure 16:
Figure 17:
Figure 18:

Worldwide Email Accounts vs. Users Forecast, 2010 - 2014 .........c..cceveenee. 13
Worldwide Email Accounts Breakout by Region, 2010 & 2014....................... 15
Worldwide Email User Breakout by Region, 2010 & 2014..........cccccevvevieenenne 17
Worldwide Corporate vs. Consumer Email Accounts, 2010-2014................... 19
Worldwide On-Premises vs. Hosted Email Accounts, 2010-2014.................... 21
Worldwide Email User Age Demographics, 2010.........cccccveveiiveireceiiesieenenn, 22
Corporate Email Accounts by Business Size, 2010 & 2014.........c.cccecvevevenee. 26
Corporate Email Account Breakout by Vertical Industry, 2010 ...................... 28
Corporate Emails Sent/Received per User/Day, 2010-2014..........ccccceevveruenee. 32
Corporate Email Storage Requirements per User/Day (MB), 2010-2014 .... 34
Average Time Spent on Tasks/Day, 2010 .........ccccooiririninieienene s 35
Spam Messages Received per Business User/Day, 2010-2014..........c........... 43
IM Traffic (Billions), 2010-2014 .........cccoeiiiiiieieiereeeeee s 53
Public IM by Region, 2010 & 2014 .........ccceeveieeie et 55
Enterprise IM by Region, 2010 & 2014..........ccccoiiiiiiiieieieee e 58
Enterprise Social Networking Accounts by Region, 2010 & 2014................. 61
Consumer Social Networking by Region, 2010 & 2014 .........cccoceviviiinnnnns 64
Email vs. Wireless Email Penetration, 2010-2014..........cccooeveiiieneinninnnenn. 67

Copyright © April 2010 The Radicati Group, Inc. Reproduction Prohibited



