THE RADICATI GROUP, INC.
A TECHNOLOGY MARKET RESEARCH FIRM

Messaging & Collaboration — Business User Survey, 2008
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A comprehensive survey examines attitudes and behavior of 105 business users with regards to
messaging and collaboration. Survey Results include:

Corporate Email — Number of Accounts per user, Number of Email Clients per user, Emails
Sent/Received per day Statistics.

Security & Email Hygiene — Spam, Viruses.

Email Archiving & Compliance Usage — Archiving deployments, Filtering, and Email Forwarding.
Instant Messaging Usage — Deployments, Sanctioned and Unsanctioned IM usage.

Business Social Networking Software Usage —Wiki and Blog usage.

Wireless Messaging Usage — Wireless Devices in use, Wireless “Push” Email and SMS Text
Messages Sent and Received.

Consumer Messaging and Collaboration Usage — End-users’ behavior as a consumer (i.e. outside
of office hours). Number of Accounts per user, Emails Sent/Received per day, Spam, IM.

This report is aimed at identifying end-users’ behavior and preferences in regards to messaging and
collaboration technologies.
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About The Radicati Group, Inc.

The Radicati Group covers all aspects of email security, email archiving, regulatory compliance,
wireless technologies, web services, identity management, instant messaging, unified
communications, VolP, and more. The company provides both quantitative and qualitative
information, including detailed market size, installed base and forecast information on a
worldwide basis, as well as detailed country breakouts.

The Radicati Group works with corporate organizations to assist them in selecting the right
products and technologies to support their business needs, as well as with vendors to define the
best strategic direction for their products. We also work with investment firms on a worldwide
basis to help them identify and assess new investment opportunities.

The Radicati Group, Inc. is headquartered in Palo Alto, CA, with a Hong Kong Office, European
office in London, UK and an Australian office in Melbourne.

ORDER FORM Toorder, please fill out the following form and return it to The Radicati Group at the address or fax shown on
the front.
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Cost (circle one): P.O $3,000 Credit Card $2,500 Company
International Orders: Payment must be in US dollars, drawn on a US bank
and must include bank routing numbers. Address

Please indicate street address - NO P.0. BOX please!
Payment Method: O Payment Enclosed

O Please send invoice, P.O.#: City, State, Zip

O VISA O MasterCard OO0 Amex Country
Card Number: Exp. Date: Phone Fax
Signature Email

PLEASE SEE THE FOLLOWING PAGES FOR THE
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