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A comprehensive analysis of the Enterprise 2.0 Software Market comprising business social 
networking solutions which include wikis, blogs, social networking, social bookmarking, and more. 
The report provides: 
 

 Market Size, Vendor Product Installed Base and Revenue Market Share, Four-Year Forecasts, 

Breakouts by Region and Business Size. 

 

 Market Trends, Drivers and Barriers.  

 
 In-depth analysis of leading market players such as: Atlassian, Awareness, Huddle, IBM, Jive 

Software, Leverage Software, Microsoft, MindTouch, Mzinga, Novell, Oracle, SocialText, 
Telligent, and TWIKI.NET. 

 
This report is intended for Organizations, Vendors, and Investors who need to make informed 
decisions about the Enterprise 2.0 Software Market. 
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country breakouts. 
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direction for their products. We also work with investment firms on a worldwide basis to help them 

identify and assess new investment opportunities.  

 

The Radicati Group, Inc. is headquartered in Palo Alto, CA, with a Hong Kong Office, European 

office in London, UK and an Australian office in Melbourne. 
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